
 
 

Ant Farm Wins 11 2015 CLIO Key 
Art Awards 

 
LOS ANGELES, CA – (October 28, 2015) - Ant Farm, one of Hollywood's 
leading entertainment and brand marketing agencies, was a huge winner at the 
2015 CLIO Key Art Awards, taking home 11 awards for campaigns such as ‘Far 
Cry 4’, ‘Call of Duty’, ‘Destiny’ and ‘The Division.’ This was the inaugural year for 
the Key Arts joining the prestigious CLIO family.  The CLIO Key Art Awards 
Show was held at The Dolby Theater in Los Angeles, CA.  
 
“We’re incredibly thrilled for all of our creative teams and the clients to have won 
Awards for our work on some of the biggest entertainment brands in the 
industry,” said Scott Cookson, EVP and Executive Creative Director of Ant Farm.  
“To see our passion and dedication rewarded by the industry is an incredible 
honor and it not only confirms the talent of our creatives, but affirms the trust and 
confidence our clients place in us year after year.”  
 
In addition to gold, silver and bronze awards in categories such as Copywriting, 
Music, Sound Design, and work on the Integrated Campaign for “Destiny,” Ant 
Farm pulled off a complete sweep of the Gameplay Trailer category with a total 
of five statues bestowed upon the agency in this category alone, and is the only 
agency to have ever achieved this honor.   
 
David Wilson, Executive Producer at Ant Farm, commented, “A sweep of this 
category is unheard of and in conjunction with effectively earning everything we 
were nominated for this year, is an incredible achievement and clearly indicates 
Ant Farm’s dominance in the creation of gameplay based media.  We strive to 
achieve the best possible creative for our clients and to be awarded with such 
accolades for our passion is quite moving.” 
 
Cookson continued, “Of course, the story doesn’t end here because we will 
continue to challenge ourselves to produce groundbreaking campaigns that 
target, build and expand upon the fan base of each entertainment property we 
work on, and with our ongoing creative work in experiential and other emerging 
media we continue to push the boundaries of how we reach those fans and 
consumers.” 
 
Over the years, Ant Farm has experienced growth in its various creative pursuits, 
from traditional trailers and TV spots, to large-scale experiential content and 
event marketing. Earlier this year, the agency took home multiple Gold Game 



Marketing Awards including Agency of the Year and was honored with a Grand 
Key Art Award for “Call of Duty: Advanced Warfare” in 2014.  
 
Concurrently, Ant Farm continues its long-standing work in the campaigns for 
Ubisoft's properties "The Division," "Assassin’s Creed," and “Far Cry.”  The 
agency also recently completed the ad campaign for Warner Bros. Interactive's 
"Mad Max," and is significantly involved in the upcoming campaign for Electronic 
Arts’ “Star Wars Battlefront” as well as projects for Microsoft and Disney. 
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About ANT FARM 
Ant Farm offers its diverse range of clients a full spectrum of creative and digital capabilities, 
across all media platforms. The agency creates riveting trailers and commercials for feature films 
and video games, designs and animates state-of-the-art motion graphics and visual effects, 
composes moving musical scores, and creates and distributes compelling promotional content 
across all mediums for in-theatre, television, print, digital and mobile applications, and via social 
extension and engagement programs. 
 
Ant Farm services dozens of clients across consumer products, traditional entertainment, and 
technology.  These include: 20th Century Fox, ABC, Activision/Blizzard, Amazon, Bethesda, 
Columbia Pictures, Disney, DreamWorks, Electronic Arts, Fox Sports 1, FX, Google, 
Lionsgate/Summit, Marvel Entertainment, Microsoft, MTV, NFL Network, Paramount Pictures, 
Sony, TNT, TOMS, Ubisoft, Universal Pictures, USA Network, Warner Bros., The Weinstein 
Company, and YouTube. 
 
Ant Farm has been honored with hundreds of prestigious industry awards since its founding in 
1996.  During 2014 the agency won the Grand Key Art for “Call of Duty Advance Warfare” 
Gameplay Reveal Trailer and in 2013, the agency won the same award in the Theatrical category 
for its campaign promoting "The Wolf of Wall Street."  Ant Farm also won a 2013 Silver Cannes 
Lion Award; was named the GMA "Agency of the Year" for 2015, 2013 and 2011 respectively, 
and is also the winner of numerous other Key Art, Emmy, Broadcast Design, Golden Trailer, and 
Telly Awards. 
 
Ant Farm is located at 110 S. Fairfax Ave., Suite # 200, Los Angeles, CA, 90036. The phone is 
323/850-0700. Please see: www.antfarm.net 
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